


A SUPER DUPER NEW MANCHESTER EVENT

The Super Duper Family Festival is a brand nhew major
event for Manchester.

Produced by CityCo on behalf of Manchester
Accommodation Business Improvement District.

The event turns Manchester into a playground and
celebrates the city as a family friendly destination.

It showcases family attractions, retailers and hotels
inviting visitors to PLAY, DISCOVER, STAY & SAVE.

The festival happens in February Half Term during what
is typically seen as “low season” to support businesses
and in Year 1 had super duper attendance and
feedback from thousands of thrilled families.

Promoted via a full-mix brand, digital, PR and
outdoor advertising campaign the inaugural Super
Duper Family Festival ran 15-18 February 2025, and
welcomed tens of thousands of families.

The 2025 programme featured 6 free Play Zones, a
giant hedge maze, Victorian carnival with rides and
games, arcade games on Europe’s digital screen
and events and experiences in partnership with
CBeebies Bedtime Stories, CBBC’s Operation Ouch!
and BBC’s Waterloo Road.

The event had fantastic engagement, visitor, brand
and venue feedback.

THE SUPER DUPER FAMILY FESTIVAL will
return February Half Term 2026!

wed 18 - Sat 21 February 2026





















SHOWCASING THE CITY’S BEST FAMILY
ATTRACTIONS, EVENTS AND EXPERIENCES

Visitors could discover all the family fun
Manchester had to offer at Half Term as the
City’s museums, gailleries, shopping centres,
attractions, venues and outdoor spaces all put
on a show!

EXxperiences, exhibitions, events, workshops and
family days aimed at all age groups meant
there was more things to do in Manchester than
ever - making a visit to the city during Super
Duper a multi-day experience.

INCLUDING:

e CBBC Operation Ouch! brains Bogies and You
at the Science and Industry Museum.

e Sensory Exploring at National Trust’s Castlefield
Viaduct.

e Stoller Sounds at Stoller Haill.

e Wild About Birds at Manchester Museum.

e Half Term Junkbots at People’s History Museum.

And lots more. You could even shap a selfie with
Paddington at Spinningfields!















SUPER DUPER 2025 STATS
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2025 PARTNERS

EVENT PARTNERS EVENT COLLABORTAORS & PARTICIPANTS
: g!g%%ntre BID PESEERIES
e Ci ?
- Manchester City Council LSS LSl
e Marketing Manchester e Science & Industry Museum
e Transport for Greater Manchester e CBBC Operation Ouch!
e Museum of lllusions
VENUE PARTNERS e LUSH
e Aviva Studios: The Home of Factory e Urban Playground
International (Proplucers of Manchester . Playful Anywhere
International Festival)
e Manchester Arndale
« Great Northern Warehouse MEDIA PARTNERS
e The Printworks e Manchester Evening News

e Manchester’s Finest




MARKETING

The Super Duper Family Festival was was supported by a extensive and
successful marketing, social mediq, influencer, OOH, digital, and PR campaign
delivered by the CityCo team locally, regionally and nationally. Supported by
Marketing Manchester regionally, nationally and internationally.

CAMPAIGN HIGHLIGHTS

DIGITAL SOCIAL OUT OF HOME

o Website visits: 142,147 o Instagram: 554k views/240K reach e 100 poster sites across

e Campaign page views: 74,651 e Facebook: 973,188 views,/186k Manchester’s tram network

e Festival map downloads : 4,256 reach e 75 City centre banner sites

e 2 X e-shots delivered to Visit e 1,024,411 total impressions * 4 week city centre digital screen
Manchester UK leisure email e Supported by family influencer advertising (1.7million adult
database (30k+) campaign impacts per week)

o Amplified by Visit Manchester
“Unmissable Moments” PRESS
campaign « Pieces of media coverage: 106 e 10,000 printed festival maps

e AVE: £277,000
e Press audience: 112m





















FESTIVAL FEEDBACK

Our event survey had super duper resulits!
100% of those surveyed rated the event “Excellent” (72.8%) “Good” (24%) or “Okay” (3.3%) (0% rated it “Poor”)
99.1 % sAid they would or might attend the 2026 festival

won't Hotel or Serviced Apartment

Might 0.9% 9%
Greater Manchester Norztgqv;est

68.5%

North of England
0.9%

Rest of UK
8.7%
outside UK
0.9%
Deggfyte'y own Home of Friend/Family
° 89.8%
How likely are you to : :
yarey Where did you stay? Where did you travel from?

attend next year?






Kumar Mishra, Chairman of Manchester
Accommodation BID, commented:

“We’re delighted with the response to the
city’s first-ever Super Duper Family Festival.
Manchester is the ultimate Half Term
destination. By transforming the cCity into G
vibrant, family-friendly playground, we

attracted thousands of visitors to
experience Manchester in a free, fresh,
and engaging way.

This event not only boosted footfall but
also reinforced Manchester’s reputation
as the perfect place for families to visit
and stay during the school holidays.”













WE'RE LOOKING FOR
\PLAY

e Festival sponsors
e PlAay zone sponsors and pdartners
e On-street family brand activations

 DISCOVER_

e Manchester city centre venues and
attractions hosting events

STAY [ SAVE_

e ACcCcomodation sector partners

o HOtel offers, rewards and savings
e City centre retail and F&B partners
e Retail, attraction and F&B offers

ALL PARTICIPANTS WILL BE
SUPPORTED BY OUR
SUPER DUPER CAMPAIGN

e Super Duper half term listings website

e Digital, social & influencer campdaign

e LOcdal, regionadl and national press campaign

e Media partnerships

o Outdoor poster, billboards & banner advertising

e Transport Network advertising

e Visit Manchester family tourism, Winter &
February Half-Term nationadl and international
campdaign

o Opportunity for brand presence on some of the
highest footfall City streets in the UK















