
 

 

  



 

King Street Festival 2017 

When & Where 

Manchester’s second King Street Festival took place from Saturday 3 – Sunday 4 June 

2017. The festival covered upper and lower King Street, as well as Pall Mall, Deansgate and 

surrounding streets. 

Partners and Sponsors  

The King Street Festival campaign was supported by Visit Manchester, Manchester City 

Council and media partner Manchester Evening News CityLife. Great Grass supported the 

event by supplying artificial grass for the pop-up parklets and grassed seating areas.  

Event Highlights 

Over 50 stores, restaurants and brands took part including All Bar One, Belstaff, Bravissimo, 

Browns, Burger & Lobster, Castle Fine Arts, Cath Kidston, Diesel, DKNY, Diverso, Framed 

Opticians, Fred Perry, Graphene, Hobbs, Jigsaw, King Street Townhouse, Kuoni, Hawes & 

Curtis, House of Fraser, Kiehls, L’Occitane, Miller & Carter, Mint Velvet, Mr Thomas’ Chop 

House, Patisserie Valerie, Pizza Express, Pretty Green, Rapha, Rosso, The Body Shop, 

Watches of Switzerland, White Stuff, Virgin Money Lounge, El Gato Negro and Suri.  

Participating brands hosted exclusive treats and special events including shopping 

discounts, complimentary prosecco and nibbles, canapes and menu tasters, gifts with 

purchase, in-store DJs, skincare consultations and complimentary beauty treatments, 

children’s workshops, special cocktails and menus alongside giveaways and competitions to 

win prizes from some of the top names in fashion, food and travel.   

On street entertainment included; live music bandstand, bar and seating area, lawn games 

and flower stall, Grafene Gin Bar with Sipsmith Gin, the Alex Echo art garden, sketching 

workshops and pop-up parks on Upper King Street. Plus historical tours with Jonathan 

Schofield alongside a new walking guidebook to the historical heart of the city. 

 

Click here to view event images. 

 

 

  

 

https://www.flickr.com/photos/citycomanchesteropencity/albums/72157681743143993
https://www.flickr.com/photos/citycomanchesteropencity/albums/72157681743143993


 

 

 

  



 

  



 

  



 

 

  



 

 

 

 

 

  



 

 

 

 
 
  



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  



 

 
  



 
  



Marketing Campaign 
 

Marketing Value: £108,000 
 
PR Value: £230,000  
 
Campaign Background 
 
Manchester’s Business Improvement District, the Heart of Manchester BID, coordinated and 

delivered a city-wide marketing campaign to promote the city’s second King Street Festival. 

The 2016 brand was given a refresh with new illustrations representing the historical area of 

King Street.  

The campaign featured in a wide range of media, including; three large scale digital screen 

advertising sites on the Mancunian Way, ten CityLive digital totem signs across the city, 

digital billboards on main roads in and around the city centre; Princess Street, Chester Road 

and London Road in-store signage including A3 strut cards and window vinyls and on street 

branding including large format banners, A board event signage, branded bunting and flags.  

All events, offers and activity were listed on the dedicated King Street Festival website 

www.kingstreetfestival.com, which received over 17,580 page views the duration of the 

campaign, up from 5,686 in 2016.     

A social media campaign which aimed to create a buzz around the event and drive 

engagement and attendance was hosted on Twitter, Facebook and Instagram. Followers on 

Twitter reached 967, up from 521 last year, with 345 tweets gaining 156,000 impressions, 

1,456 clicks, 929 likes and 479 retweets. Top partner engagers included; Kiehl’s, Ice Cream 

Creations, Manchester Shoe Shine, Virgin Money Lounge and Burger & Lobster. On 

Facebook the event page achieved 420 Likes, up from 254 in 2016. Posts reached 25,231 

users v 3,572 last year resulting in 743 clicks.   

Promotion of the King Street Festival was supported through a Visit Manchester campaign, 

which included; outdoor advertising on large digital screens across the city centre, press 

advertising in Lancashire Life, Cheshire Life, Guardian Guide, Chester Standard, Living 

Edge and Metro Manchester – with a combined readership of 2,424,551.  

Through Visit Manchester’s social media channels posts on Twitter achieved 25,677 

impressions and on Facebook a reach of 42,320 v 1,487 last year. The feature article on 

visitmanchester.com received 19,271 views with the blog article reaching 484 readers. 

Digital advertising resulted in 925,520 impressions with 7,618 clicks.  

Classic FM ran on air and online advertising. On air adverts reached 455,000 listeners and 

the online article achieved 16,697 impressions with 3,722 people entering the competition. 

The festival was promoted via an e-newsletter to 29,479 Classic FM listeners, with an open 

rate of 9,760.  

 



The marketing activity was supported by a press campaign, which gained over £230,000 of 

press coverage from 46 articles in a range of media, including Manchester Evening News, 

print and online, Greater Manchester Business Week, Manchester Wire, Manchester’s 

Finest, The Business Desk, Emerald Street Manchester and I Love Manchester.  

 

  



Mancunian Way Digital Tower 
 
Date: 29 May – 4 June 2017 
Quantity: 2 
Location: Mancunian Way 
Media Value: £12,000 
Audience Figure: 1,688,330 
 

 

  



Mancunian Way Digital Bridge 
 
Date: 29 May – 4 June 2017 
Quantity: 1 
Location: Mancunian Way 
Media Value: £6,500  
Audience Figure: 812,817 
 
  



CityLive Digital Totem Screens 
 
Date: 29 May – 4 June 2017 
Quantity: 20 (10 screens, 2 sides) 
Location: Manchester city centre 
Media Value: £12,500 
Audience Figure: 520,000 
  



96 Sheet Digital Screen 
 
Date: 29 May – 4 June 2017 
Quantity: 1 
Location: Princess Road, Manchester   
Media Value: £9,000 
Audience Figure: 189,582 
 
 
  



48 Sheet Digital Screen 
 
Date: 29 May – 4 June 2017 
Quantity: 1 
Location: Chester Road, Manchester  
Media Value: £1,500 
Audience Figure: 579,275 
  



48 Sheet Digital Screen 
 
Date: 29 May – 4 June 2017 
Quantity: 1 
Location: London Road, Manchester  
Media Value: £1,500 
Audience Figure: 154,000 
  



A3 Strut Card 
 
Date: 29 May – 4 June 2017 
Quantity: 50 
Location: Participating businesses 
  



Window Vinyl  
 
Date: 29 May – 4 June 2017 
Quantity: 50 
Location: Participating businesses 
 

  



A Board Signage  
 
Date: 28 – 30 May 2016 
Quantity: 4 (2 sides) 
Location: Manchester City Centre  
 
  
  



On Street Branding – Signage  
 
Date: 3 – 4 June 2016 
Location: King Street  
 
  
  



On Street Branding – Banners   
 
Date: 23 – 30 May 2016 
Quantity: 4 
Location: King Street  
 

 

 

  



On Street Branding – Bunting   
 
Date: 3 – 4 June 2017 
Location: King Street  
 

  



On Street Branding – Feather Flags    
 
Date: 28 – 30 May 2016 
Quantity: 8 
Location: King Street  
 

  



On Street Branding – History Boards     
 
Date: 3 – 4 June 2017 
Location: King Street  
 

  



Website 

kingstreetfestival.com  

Page Views: 17,580 (v 5,686 LY) 

 

 

  



Social Media 

Date: 11 May - 5 June 2017 

Twitter 

Total Followers: 967 
No. of Posts: 345 
Impressions: 156,000 
Link Clicks: 1,456 
Post Likes: 929 
Retweets: 479 
Replies: 36 
  
 

 

 

 

 

 

 

 

Engagements : 1,073      Engagements: 893 

 

 

 

 

 

 

 

 

 

 

 

Impressions : 7,737    Impressions : 4,265  



 

 

 

 

 

 

 

 

 

 

Impressions : 4,011 

Top Engagers 

 

Kiehl’s 

Ice Cream Creations 

Mcr Shoe Shine 

Virgin Money Lounge 

Burger & Lobster 

 

Facebook 

 

 

 

 

 

 

 

 

  

 

 

Unique Engagements: 239    Unique Engagements: 190 



 

 

 

 

 

 

 

 

 

 

 

 

Unique Engagements: 137       Unique Engagements: 101 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Unique Engagements: 92 

 

 

Facebook Page Demographics 

 

Demographics for likes, reach & engagement were largely Female (72%), UK based 

(specifically Manchester & the surrounding areas). The strongest age category was 25-34 

(39%), with 35-44 the next strongest (30%). 

  



 

Instagram 

Top Engaged Posts  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

  



  



  



Visit Manchester Spring Marketing Campaign Support 

Mancunian Way Digital Bridge 
 
Date: 22 - 28 May 2017 
Quantity: 1 
Location: Mancunian Way 
Media Value: £12,000 
Audience Figure: 812,817 
 
  



Mancunian Way Digital Tower 
 
Date: 22 - 28 May 2017 
Quantity: 2 
Location: Mancunian Way 
Media Value: £12,000 
Audience Figure: 1,688,330 
  



CityLive Digital Totem Screens 
 
Date: 22 - 28 May 2017 
Quantity: 20 (10 screens, 2 sides) 
Location: Manchester city centre 
Media Value: £12,500 
Audience Figure: 520,000 
  



96 Sheet Digital Screen 
 
Date: 22 – 28 May 2017 
Quantity: 1 
Location: Princess Road, Manchester   
Media Value: £9,000 
Audience Figure: 189,582 
  



48 Sheet Digital Screen 
 
Date: 22 – 28 May 2017 
Quantity: 1 
Location: Chester Road, Manchester  
Media Value: £1,500 
Audience Figure: 579,275 
  



 
 
Press Adverts 

Publication: Lancashire Life  
Date: 17 May 2017  
Circulation: 255,300 
 
Publication: Cheshire Life  
Date: 19 May 2017  
Circulation: 203,792 
 
Publication: Guardian Guide  
Date: 20 May 2017  
Circulation: 825,000 
 
Publication: Chester Standard  
Date: 25 May 2017  
Circulation: 61,528 
 
Publication: Guardian Guide  
Date: 27 May 2017  
Circulation: 825,000 
 
Publication: Living Edge  
Date: 1 June 2017 
Circulation: 24,000 
 
Publication: Chester Standard  
Date: 1 June 2017 
Circulation: 61,528 
 
Publication: Metro Manchester  
Date: 2 June 2017 
Circulation: 168,403 
 
TOTAL: 2,424,551 
 

Digital Advertising 

Cheshire Life, Lancashire Life & Living Edge 

Date: 25-31 May 2017  
Impressions: 10,559 
Unique Page Views: 4,635 
Click Through Rate: 27  
Click Through Rate: 0.24% 
  



Press Advert 

  



Social Media 

Twitter 

Impressions: 25,677 

 

 

 

 

 

 

 

 

 

 

Facebook 

Reach: 42,320 

  



Digital Advertising 

  

 

 

 

 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
  
 
  
 
 
 
 
 
 
 
 
Impressions: 925,520 
Clicks: 7,618 
CTR: 0.82% 
 
Most Successful Ads 
youtube.com: 1,500 clicks  
Mobile App: Tesco Mobile Xtras: 550 clicks  
Mobile App: OK! Magazine: 200 clicks 
  



E-Newsletter – Solus 

Circulation: 16,883 
Open Rate: 22.52% 
Click Rate: 0.96% 

   



Shared  

Circulation: 63,563 
Open Rate: 21.68% 
Click Rate: 1.74 % 

 

 

 

  



Visit Manchester Website  

Article: The King Street Festival 

Page Views: 19,271 

Unique Page Views: 18,119 
 
 

 

 

 

  



Blog 

Article: The King Street Festival 

Page Views: 484 

Unique Page Views: 437 
 

 

   



Classic FM On Air and Online Advertising 

On Air 

Impacts: 1,277,000  
Reach: 450,000  
Spots: 36 
Opportunities to Hear: 2.8 
 
Newsletter 

Recipients: 29,479  
Opens: 9,760 
Clicks: 1,635 
 
Online Article & Competition 
 
Page Impressions: 16,697 
Unique Users: 5,537 
Competition Entries: 3,722 
Data Capture: 1,063 
 

 

 


