
 

 

  



 

King Street Festival 2016 

When & Where 

Manchester’s first King Street Festival took place over the spring Bank Holiday weekend, 

from Saturday 28 – Monday 30 May 2016. The festival covered upper King Street, from 

Rosso Restaurant, down the lower pedestrianised area of the street and surrounding streets 

including; South King Street, St Ann’s Passage, Police Street and part of Deansgate. 

Sponsors 

Manchester restaurant The Grill on the Alley and luxury car brand Infiniti Cars were sponsors 

of the event. The Grill on the Alley provided an outdoor bar and BBQ at the festival and 

Infiniti Cars showcased two of their models during the weekend. 

Event Highlights 

Over 50 stores, restaurants and brands took part in the festival including Bem Brasil, Cath 

Kidston, Diesel, Diverso, DKNY, El Gato Negro, Hawes and Curtis, Infiniti Cars, Hobbs, 

Jamie’s Italian, Jigsaw, Karen Millen, Kiehls, Kuoni, L’Occitane, Miller & Carter, Mint Velvet, 

Neal’s Yard Remedies, Pizza Express, Pretty Green, Quill, Rosso, The Body Shop, The Grill 

on the Alley, The Pen Shop, The White Company, The White Stuff, Trevor Sorbie, Watches 

of Switzerland, Waterstones, Whistles, Vidal Sassoon and Virgin Money.  

Participating brands hosted exclusive treats and special events including shopping 

discounts, complimentary prosecco and nibbles, canapes and menu tasters, gifts with 

purchase, in-store DJs, skincare consultations and complimentary beauty treatments, 

children’s workshops, special cocktails and menus alongside giveaways and competitions to 

win prizes from some of the top names in fashion, food and travel.   

On street entertainment included; The Grill on the Alley’s BBQ & Bar, live music bandstand, 

roaming musicians, a pop-up country garden, lawn games and flower stall, Manchester 

Histories King Street Trail, Jonathan Schofield Historical Tour and Infiniti Cars showcase.  

 

Click here to view event images. 

Click here to view event video.  

 

 

https://www.flickr.com/photos/citycomanchesteropencity/albums/72157666616923433
https://youtu.be/5g5Z7farLO4


 

 

  



 

  



 

  



 

  



 

  



 

 

 

 

 

  



 

  



 

  



 
 
  



 
  



Marketing Campaign 
 

Campaign Background 

 
Manchester’s Business Improvement District, the Heart of Manchester BID, coordinated and 

delivered a city-wide marketing campaign to promote the city’s first ever King Street Festival. 

A new brand was developed for the festival, taking inspiration from the architecture and 

heritage of the street as well as including a nod to the new mix of retailers, restaurants and 

hotels.  

The campaign featured in a wide range of media, including; digital screen advertising on two 

high impact sites on the Mancunian Way and ten CityLive digital totem signs across the city, 

in-store signage including A3 strut cards and window vinyls and on street branding including 

large format banners, A board event signage, branded bunting and flags.  

All events, offers and activity were listed on the King Street Festival website 

www.kingstreetfestival.com, which received over 5,686 page views across the duration of 

the campaign.  

A social media campaign which aimed to create a buzz around the event and drive 

engagement and attendance was hosted on Twitter, Facebook and Instagram. Followers on 

Twitter reached 521, with 358 tweets gaining 194,000 impressions, 216 clicks, 784 likes and 

385 retweets. Top partner engagers included; Kiehl’s, Ice Cream Creations, Cupids Bow, 

The Mancorialist, The Grill on the Alley and Manchester Histories Festival.  

On Facebook the event page achieved 254 Likes with a reach of 13,094. Posts reached 

3,572 users with engagement of 2,616, 287 likes, 77 sharers and 740 clicks.  

Promotion of the King Street Festival was supported through the Visit Manchester spring 

campaign, which included; outdoor advertising on digital screens at Manchester’s Visitor 

Information Centre and press advertising in Lancashire Life, Metro (Manchester), 

Manchester Weekly News, (Stockport/Wilmslow), Manchester Weekly News (Trafford), 

Cheshire Life, Guardian Guide (North) and Manchester Evening News City Life – with a 

combined readership of 1,571,623.  

Through Visit Manchester’s social media channels posts on Twitter achieved 27,495 

impressions and on Facebook a reach of 1,487. Google ad words resulted in 46,102 

impressions and 970 clicks through to the website. An article on Visit Manchester’s spring 

website had 7,979 views and the homepage takeover achieved 617 clicks. The event was 

also featured on a dedicated e-newsletter which was received by 10,586 and had an open 

rate of 21.05%.  

Classic FM ran on air and online advertising. On air adverts reached 510,000 listeners and 

the online article achieved 13,796 impressions with 3,562 people entering a competition to 

win a weekend in Manchester. The festival was promoted via an e-newsletter to 15,172 

Classic FM listeners, with an open rate of 35%.  



Through a partnership with Creative Tourist the event was featured in a number of online 

articles, resulting in 2,422 page views and was sent out via an e-newsletter to 7,176 

recipients.  

The marketing activity was supported by a press campaign, which gained over £87,000 of 

press coverage in a range of media, including Manchester Evening News, print and online, 

Greater Manchester Business Week, Creative Tourist, I Love Manchester, Manchester Wire, 

Taste of Manchester, Manchester's Finest, VIVA Magazine, North West Business Insider 

and Business Desk. 

 

  



Mancunian Way Digital Screen 
 
Date: 23 – 29 May 2016 
Quantity: 2 
Location: Mancunian Way 
Media Value: £12,500 
Audience Figure: 1,646,982 

 

 

  



CityLive Digital Totem Screens 
 
Date: 23 – 29 May 2016 
Quantity: 20 (10 screens, 2 sides) 
Location: Manchester city centre 
Media Value: £12,500 
Audience Figure: 1,300,000 

 

  



A3 Strut Card 
 
Date: 17 – 30 May 2016 
Quantity: 50 
Location: Participating businesses 

  



Window Vinyl  
 
Date: 17 – 30 May 2016 
Quantity: 50 
Location: Participating businesses 

 

  



A Board Signage  
 
Date: 28 – 30 May 2016 
Quantity: 4 (2 sides) 
Location: Manchester City Centre  
 
  

  



On Street Branding – Signage  
 
Date: 28 – 30 May 2016 
Location: King Street  
 
  
  



On Street Branding – Banners   
 
Date: 23 – 30 May 2016 
Quantity: 4 
Location: King Street  

 

 

 

  



On Street Branding – Bunting   
 
Date: 23 – 30 May 2016 
Location: King Street  

 

  



On Street Branding – Feather Flags    
 
Date: 28 – 30 May 2016 
Quantity: 8 
Location: King Street  

 

  



On Street Branding – History Boards     
 
Date: 28 – 30 May 2016 
Quantity: 20 
Location: King Street  

 

  



Website 

kingstreetfestival.com  

Page Views: 5,686 

 

 

  



Social Media 

Date: 6 May - 2 June 2016 

Twitter 

Followers: 521 
Number of posts: 358 
Impressions: 194,000 
Link clicks: 216 
Post likes: 784 
Retweets: 385 
Replies: 76 
 
  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

Impressions : 6,570 // Engagements: 103   Impressions: 3796 // Engagements: 59 

  



 

 

 

 

 

 

 

 

 

 

 

Impressions: 3482 // Engagements: 82               Reach: 172 // Views: 41 // Playback: 131 

 

 

 

 

 

 

 

 

 

 

 

 

 

Reach: 162 // Views: 44 // Playback: 118 

 

 

 



Top Influencers 

• Burger & Lobster 

• The Whitworth 

• Quill 

• Manchester After Hours 

• MMU Library 

 

Top influencers taken from twitter stats of those who gave us the most reach/impressions regardless 

of no. of actual tweets & interactions.  

 

Top Engagers 

• Kiehl’s 

• Ice Cream Creations 

• Cupids Bow (cello duo) 

• The Mancorialist 

• The Grill on the Alley 

• Manchester Histories Festival 

 

Top engagers taken from our participants who engaged the most with content overall. 

 

 

Most website clicks 

 

 

 

 

 

 

 

 

 

 

 

  



Date: 6 May - 2 June 2016 

Facebook 

 

Page Likes: 254 

Page Reach: 13,094 

Post Reach: 3,572 

Post Engagement: 2,616 

Likes: 278 

Shares: 77 

Clicks: 740 

Video Views: 282 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                             

 

 

 

 

Impressions: 1394 // Reach:  2480   Impressions: 928 // Reach: 521 

Engagement: 32 // Clicks: 21    Engagement: 17 // Clicks: 46 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Impressions: 798 // Reach: 398   

Engagement:  – 17, Clicks - 28 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

Impressions:  544 // Reach: 306     

Views: 145 // Clicks: 77 

 

Facebook Demographics 

 

Female (76%) 

UK based (specifically Manchester & the surrounding areas)  

Age: 25-34 (44%) // 35-44 as our next strongest (27%) 

 

  



Instagram  

Date: 6 May - 2 June 2016 

Followers: 77 

Posts: 118 

Likes: 252 

Comments: 9 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  

 

  



 

 

  



Visit Manchester Spring Marketing Campaign Support 

Visit Information Centre Digital Screens 

Date: 13 – 30 May 2016 
Quantity: 2 
Audience Figures: 285,769  
 

  



Press Adverts 

Publication: Lancashire Life 
Date: Wednesday 18 May 2016  
Circulation: 152,300 
 
Publication: Metro (Manchester) 
Date: Wednesday 18 May 2016 
Circulation: 252,389 
 

Publication: Manchester Weekly News (Stockport/Wilmslow) 
Date: Wednesday 18 May 2016 
Circulation: 85,174 
 
Publication: Manchester Weekly News (Trafford) 
Date: Wednesday 18 May 2016 
Circulation: 103,317 
 
Publication: Cheshire Life 
Date: Friday 20 May 2016  
Circulation: 103,592  
 
Publication: Guardian Guide (North) 
Date: Saturday 21 May 2016 
Circulation: 177,880  
 
Publication: Metro (Manchester) 
Date: Wednesday 25 May 2016 
Circulation: 252,389 
 
Publication: Manchester Weekly News (Stockport/Wilmslow) 
Date: Wednesday 25 May 2016  
Circulation: 85,174 
 
Publication: Manchester Weekly News (Trafford) 
Date: Wednesday 25 May 2016 
Circulation: 103,317 
 
Publication: MEN City Life 
Date: Friday 27 May 2016 
Circulation: 256,091 
 
TOTAL: 1,571,623 
 
  



Press Advert 

  



Social Media 

Twitter 

14 May 2016 
Impressions: 9114 
Engagements: 163  
 

17 May 2016 
Impressions: 7674  
Engagements: 104  
 
25 May 2016 
Impressions: 5726 
Engagements: 75 
 
27 May 2016  
Impressions: 4981  
Engagements: 23 
 

Facebook 

14 May 2016 
Reach: 71 
Engagements: 17 
 

25 May 2016 
Reach: 996  
Engagements: 15 
 
27 May 2016  
Reach: 420 
Engagements: 11 
 

Google Ad Words 

16 May - 29 May 2016  
Impressions: 46,102 
Clicks: 970   



E-Newsletter 

Date: Tuesday 24 May 2016  
Circulation: 10,586 
Open Rate: 21.05% 
   



Website visitmanchester.com/spring  

Article: The King Street Festival 
Page Views: 7,979  
Unique Page Views: 5,059 
 
Home Page Takeover  
Date: Monday 16 May – Monday 30 May 2016 
Clicks: 617  
 

  



Classic FM On Air and Online Advertising 

On Air 

Impacts: 1,388,000 
Reach: 510,000  
Spots: 32  

 
Newsletter 

Recipients: 15,172  
Opens: 5,241 / 35% 
Clicks: 984 / 4%  

 

  



Online Article 
 
Page Impressions: 13,796 
Unique Users: 4,317 
Competition Entries: 3,562  
Data Capture: 1,429 
Clicks to King Street Festival Website: 35  

 

  



Creative Tourist Online Coverage 

Online Articles 

Event Preview 

Date: 12 – 30 May 2016  
Views: 793  
Unique Page Views: 750 
Average Time on Page: 3.41  
 

 

  



Manchester Fashion Article  

Date: 13 – 30 May 2016  
Views: 539 
Unique Page Views: 495 
Average Time on Page: 2.32  
 

 

  



Event Radar  

Date: May 2016 
Views: 903 
Unique Page Views: 838 
  



Diary  

Date: 28 – 30 May 2016  
Views: 187 
Unique Page Views: 177 
 
 

 

  



E-Newsletter  

Date: 16 May 2016  
Recipients: 7,176 
 
 


