


BID Events & Collaborations

Complete

• Chinese New Year: 7-10 Feb

• MCR Student Social: 2 May

• Manchester Jazz Festival: 23-27th May 

• King Street Festival: 1-2 June

Coming Soon

• Greater Manchester Fringe: July   

• Manchester Pride: 19-26 August 

• MCR Student Social: 24 Sept 

• Halloween in the City: 26-27 Oct





▪ 5 day event

▪ Manchester Jazz Festival moved to its new BID district 

location

▪ St. Ann’s, Exchange Street, New Cathedral 

▪ Previously the main hub was in Albert Square and 

Festival held from 20-28 July

▪ 3 outdoor live music stages: St. Ann’s Stage, MJF 

Introduces Stage, Victorian Bandstand

▪ Manchester Food & Drink Festival managed F&B

▪ Partnership with Harvey Nichols: bar for bandstand and 

use of brasserie for the launch 

▪ All events were free to attend apart from indoor venue 

gigs.



Footfall from two Manchester BID footfall cameras in St Ann’s Square (Acresfield) and New Cathedral Street

2019 St Ann’s Sq.              % vs 2018             2019 N.C. Street               % vs 2018

Friday 24th May                35321                                    n/a                         32956                      +31%

Saturday 25th May          40757                                    n/a                         42632                          +13%

Sunday 26th May             17018                                    n/a                         28493                         +15%

Monday 27th May           11517                                    n/a                         27752                           +26%



The King Street Festival



Levy Payer & Partners
Marketing Manchester, TfGM (Metrolink), I Love 
MCR, Creative Tourist, Manchester’s Finest

Kuoni Travel Sponsor

Holiday Giveaway, Window Display

Patagonia
Tote bag making

Loake
Shoe shining

Rapha
Cycling screen & coffee van

DKNY, Grand Pacific, Castle Fine Art
Window Displays

El Gato Negro, Tast, I Love Mancheste Gin
Outdoor dining

£5 Cocktail Trail, Winners Table



























Visit Manchester Promotion Partnership 



Venue Introduction

▪ Great Northern

▪ Matt and Phreds

▪ Corn Exchange 

▪ Printworks

▪ Manchester 235

▪ Virgin Money Lounge

▪ CityCo events space

Marketing

▪ VM listings

Other

▪ Equipment

▪ The Warren

▪ Underbelly

▪ Roger 



23 – 26 August

MANCHESTER BID SUPPORT

▪ Engagement letter sent to BID 

▪ Dressing Market Street

▪ Levy payer engagement

▪ Link with Manchester Arndale (Partnership)



Discuss 

• Autumn event attracts new UK & International students

• Much bigger than April event…

• How to best target high spending international students?

• On street ‘production’

• Digital 

1. Chinese Payment Systems Alipay, We Chat Pay

2. Weibo and other social media

3. Influencers & vloggers







HALLOWEEN IN THE CITY 2019
AIMS AND OBJECTIVES

MAIN AIM ▪ Consumer event with a target audience of local and regional families

▪ Increase footfall and dwelling to the BID over the festival weekend

▪ Promote Manchester as a major Halloween destination (i.e. start to shop Christmas)

SECONDARY AIM OF EVENT ▪ Include levy payers, CityCo members and Manchester venues to improve the offer in the city and 

cater for those outside of our target audience 

TARGET AUDIENCE ▪ Local and regional families (children aged under 10 – primary school age)








