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Launched in 2016 and now in it's
4th year, Manchester's Halloween
in the City is the UK's biggest and
baddest citywide Halloween
celebration.

The annual festival is produced by
Manchester BID (Manchester's

Business Improvement District) in

partnership with Marketing
Manchester, Manchester City
Council and Transport for Greater
Manchester (TfGM)

Last year's event saw a unique
rooftop invasion of monsters than
made the list of top Halloween PR

stunts in the world and enraptured
thousands of visitors to the city
young and old.

A bedsheet ghost world record
attempt and the annual dog
costume show also brought in the
crowds.
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On top of record attendance the free
family friendly festival featured
partnerships with CBBC/Cbeebies
and Heart FM as well as character
appearance from the world of popular
children's author Julia Donaldson
(right) alongside a unique mixture of
city centre events for families and
offers from top names in shopping,
food and drink.

In addition to the two day Halloween
in the City festival, our local and
national PR and marketing campaign
showcases the hundreds of diverse
Halloween events happening across
the city throughout the month of
October.

With more than 100,000 visitors to the
city daily, Halloween in the City is the
perfect opportunity to showcase your
brand or business.
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https://www.prexamples.com/2018/10/halloween-2018-the-best-ad-campaigns-pr-and-marketing-stunts/
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790,000+

ATTENDEES SINGE 2016

£2.8 MILLION

AU PRESS COVERAGE (AVE)
] M
EVERY YEAR! T A e ol

television

£324,000

VALUE MULTI-MEDIA
ADVERTISING CAMPAIGN

since 2016 across dhqital,
print, outdoor media.
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8111 A X We teamed ui with CBBC and Cbeebies t  show special

f|fty strong troup of ske|etons parad ed / o gh tr\ streets ina Halloween episodes of their most popular hOWS ona giant
lspeclal spooky promonade performance "The Strolling Bones" screen and Julia Donaldson's beloved Room on the Room
by mte,l;natlonal artists Walk The Plank %gtaubmk ‘came alive (pictured) in our encﬁnted rest
\b storytelling zone. ﬁ:—. >




2018 iswowsous:

Local Coverage

Print: Manchester Evening News,
Manchester Gazette, CityLife, Greater
Manchester Business Week

Online: Visit Manchester,

| Love Manchester, Creative Tourist,
Manchester Confidential

Broadcast: BBC Radio Manchester, Capital
FM

A PR VALUE OF

£1.8miLLion (AVE)

National Coverage

Print: The Sun, The Scottish
Sun, The Mirror, Waitrose
Weekend, Huffpost, Reader's
Digest

Broadcast: Channel 5 - The
Wright Stuff, CBBC Newsround, Heart
FM

Online: CBBC Newsround, ITV News,
Emerald Street, Mum's Net

Outdoor Media - £330K AVE

- 10 x Manchester digital screens

- 6 x 48 sheet Manchester digital screens
- 116 x TFGM Metrolink tram network
posters

- Themed Metrolink tram stops

Digital & Social Campaign

Facebook/Twitter/Instagram
@/halloweenMCR
#halloweenMCR

- 100,000 page views to dedicated event
portal visitmanchester.com/halloween
- 188,966 Facebook reach

- 311,017 Twitter reach
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THE

POISONOUS
MAZE

A wild walk-through experience in the
grounds of Dr Mancenstien's Castle-
a real laurel hedge maze overtaken
by the doctor's experiments with
talking plants, enchanted statues,
creepy creatures and deadly walking
bushes!







WE'VE LOVED WORKING WITH
THESE SPONSORS....

X T,'
Delights

GOLF CLUB

AND THESE PARTNERS...
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EVENT SPONSORSHIP

Brand participation and sponsorship ranges
from £2,000 to £20,000

To deliver maximum value and impact
for all ranges of budgets

We like work flexibly with brands to create
bespoke packages based on your company S aims.

Over the next few pages are
examples of structured options...
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of the party with
> PR and marketing campaign
esence on event day.
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MARKETING BENEFITS

Logo featured on high value £100,000+ commercial outdoor media
campaign which includes:

Manchester City Council advertising assets % PR d website link -

. - o : +Affiliation with profile page and website links on Visi

rgu)ié_sérge format digital advertising screens on major transport Manchester website. (100k views in 2018)

+10 x city centre digital totems. *Experiential listing on Visit Manchester website

*2 x large format drop banners within city centre event footprint. *Logo, link and editotial in Cityco/Manchester B2B newsletter
(800 contacts+)

Ll i *Promotion through dedicated social media campaign on

facebook, Twitter, Instagram. (500k reach in 2018)

. - *Opportunity to run a competition via our social media channels
Metrolink advertising assets

» 240 x Metrolink tram internal coving ads (3wks)

* 99 x Metrolink tram station poster sites (3wks) Press Media

Impact: 2.1M o « Editorial in press releases and media activity
* Video advert on TV screens on 13 citywide Free Bus (3 wks) (£1.2M AVE - 2018)

Impact: 525k (25k users a day)

* Metrolink and Free Bus wifi portal landing page advertising(1wk)

Impact: 100k impressions
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EVENT DAY BENEFITS

Experiential space
*6mx4m experiential space at the festival on one of Manchesters
highest footfall shopping streets. (excludes Manchester Arndale)

Over 200k people 2018 across 4 streets and Manchester
Arndale
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Print

* Logo, advert and listing on 4 large event information props
placed across the 4 main retail streets.

* Logo on event day dressing and signage

» Sponsor owned outdoor advertising assets to be included in
agreed areas (i.e. Flags, boards etc.)

Trick or treat Trail

*Opportunity to host your own house on the popular trick or treat
trail (over 20k families participated in 2018)

*Logo, advert and listing on 20,000 event flyers




Large format digital screens
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On-street event signage

City centre drop banners
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On-street event signage



Exchange Square

Trams ta Victora
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Headline-sponsor experiential at Halloween in the City 2016 Metrolink tram stop posters

Metrolink tram stop posters Metrolink wifi Metrolink coving advertisement

J'U'L # Metrolink

Free Wi-Fi Brought to you by o







their Hallo
trail. As they
stops and ¢

trail last
the trail.

The 2018 trail consisted of four houses for kids to knock on the door
of. Behind each door is a different friendly'monster (pictured) for
famlies to meet. Each meet means a'stamp, four stamps and the
maps.can be shown at our sweet stop end point - we give out
thousands of sweets every year.as you can.imagine!

TRICK OR TREAT TRAIL

There is opportunity'for a brand to takoever thesend point and give
our thousands of families a wonderful reward to remember or your
brand could build yourewn house to beladded to the trail itself.





http://facebook.com/kingstfestival
https://twitter.com/kingstfestival
https://www.instagram.com/kingstfestival/
https://www.visitmanchester.com/




Manchester's Business Improvement District
(Manchester BID) produces Halloween in the City and
other events including Chinese New Year and The
Manchester Flower Show to drive footfall into the city
centre, promote spending in stores and to PR the city
locally and regionally.

Manchester BID works on behalf of over 400
businesses in the city centre from retail to fine dining
and our parent company CityCo works on behalf of 400
businesses in Manchester City Centre from property to
culture to manage, build and market Manchester as an
city.

Packages can be created to suit your needs and
budgets and our contacts often lead to new opportunites
so please feel free to open up a conversation about our
unique and flexible approach.

cityco

DEADLINES:

Sponsorship Package commitment is required
before 9th September 2019 to maximise exposure and meet all
benefits.

On Street Experiential + Promo Package commitment
needed before 9th September 2019

On Street Brand Experiential Package - commitment needed
by 30th September 2019.


mailto:nelson@cityco.com
http://www.manchesterbid.com/
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