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Visit, Invest, Meet, Study



Promoting Greater 
Manchester on the 
national and 
international stage



Marketing Manchester 
overview

3

03

To market Greater Manchester to visitors

To promote Greater Manchester as a place to invest, do business, live and study

To undertake marketing and communications on behalf of the Manchester 
Growth Company, Marketing Manchester’s parent company







Coming up -an unmissable summer of international 
events  in Manchester 

ICC Cricket World Cup (May – Jun)

The Ashes (Aug – Sep)

Manchester International Festival (Jul)

Manchester Pride (Aug)



Game Changing Investment 
in culture  

£300 Million + invested in 14 
Cultural Institutions in Greater 
Manchester 

Seeking additional +2 million 
Visits to Greater Manchester, 
from 2020

7



£10 million investment

Moderation and expansion 
program for the theatre

Reopen late 2019

Bolton Octagon

£3.5 million investment 

Audience capacity from 350 to 500

Reopen 2019

Band on the Wall

£4.3 million investment

Visitors numbers increase from 2.500 
to 30,000 a year

Opening Autumn 2019

Hallé St Peters

£160 million investment

Aim to attract up to 6000,000 visitors 
a year

Opening 2019

RHS Bridgewater



£6.5 million redevelopment

Audience capacity increase from 
25,222 to 50,00 by year 2022

Reopening late 2019

Contact Theatre Over £5 million investment

Visitor numbers increase from 
418,000 to 845,000 over 6 years

Reopening early 2020

Manchester Museum

The National History Museums 
famous dinosaur will be going on tour 

around the UK. Dippy will be in 
Number One Riverside, Rochdale 

February 2020 to June 2020

Dippy in Rochdale £6 million investment

Inspired by stories of Jewism 
Manchester

Opening in 2020

Manchester Jewish Museum



£110 million investment 

Capacity to host audiences of up 
to 850,000 a year

Opening September 2021 

Factory

Ongoing development creating new 
Union Square cultural Quarter

£30 million investment on new home 
for the Coliseum, space for 500 
people

Opening in 2020

Oldham Cultural Quarter, 
Coliseum , Heritage & Arts 
Centre

£6 million investment on New special 
gallery 

Opening October 2020

Science & Industry 
Museum



International
Markets
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Prime markets

USA

China

Europe (DE, FR, NL, ES IT)

UAE

India

Opportunity Markets

Australia

Japan



US – Boston, 

Houston & New YorkLA

GCC – UAE, Oman 

China – Beijing, Hong Kong

Germany 
Berlin, 

FrankfurtFrance 

- Paris Italy -
Rome

Target Cities 

India  – Mumbai 

Norway 
Oslo



GM Marketing – MM/MIDAS Key Audiences
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£7.5bn

880k jobs

Invest

£810m

22k jobs

Meet

£415m

96k students

17.5k international

Study

£8.1bn

94k jobs

Visit



Segmentation –Themes & Markets

Heritage

SportMusicCulture LGBT



Marketing  - Partnerships & collaborations

http://www.marketingmanchester.com/
https://www.expedia.co.uk/?semcid=uk.b.google.bt-c-en.generic&semdtl=a1923610457.b154633512788.d1220003693639.e1c.f11t1.g1kwd-13402846.h1e.i1.j19046640.k1.l1g.m1.n1&kword=ZzZz.5080000000087.58e16ee7-66c9-4f1e-be9c-fba5ac757ac5&gclid=Cj0KCQjw0ejNBRCYARIsACEBhDNqYGSfN5IHz0cXpDUfIpo7fqmfSbOyrB3saOn6ebiMyb5hb9m63I0aAidUEALw_wcB


Classified: Internal Personal and Confidential

What we did
• Chinese New Year campaign

• Visitmanchester.com content

• Rediscover Manchester campaign

• Jewellery quarter listing

• King Street Festival campaign
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Classified: Internal Personal and Confidential

Chinese New Year

• January 2019

• Chinese New Year microsite 
(185,000 page views)

• Paid digital advertising campaign 
(52,000 clicks)

• 16,000 emails 

• Organic social campaign (74, 750 
reach)

• Dragon Parade live social media 
activation (100,000 reach)
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Classified: Internal Personal and Confidential

Video Content

• February 2019

• GCC ‘Rediscover 
Manchester ’ campaign

• ‘Unmissable days out in 
Manchester ’ campaign

• 30 second CWC19 
promotional video
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Classified: Internal Personal and Confidential

Rediscover Manchester 
campaign
• Dubai expatriates traveling to UK

• Objective: to increase length of stay and spend 
in Manchester City Centre when visiting family 
and friends

• Radio and digital
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Classified: Internal Personal and Confidential

Rediscover launch 
event
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• 25 February 2019

• Hosted at Rhodes W1 @ Gary Rhodes

• 109 key media and influencers attended

• 5 press articles, 63 social media posts



Classified: Internal Personal and Confidential

Jewellery Quarter
• Jewellery Quarter Section launched in May 
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• Phase 1 live

• Phase 2 underway
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Classified: Internal Personal and Confidential

King Street Festival
• June 2019

• 66,313 page views across the 
campaign, with an increase of 
+53.45% on 2018.

• Generated 128,608 impressions from 
the organic social media campaign, 
an increase of +123.67% on 2018

• A paid campaign generating 33,500 
clicks and 1.65m impressions, an 
increase of +19.57% on 2018.

• Delivery of 16,708 emails containing 
King Street Festival content.

• 676 entries to the VIP Winners Table 
competition.
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Classified: Internal Personal and Confidential
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What’s next…

• Photography content

• Jewellery section on 
visitmanchester.com

• Fringe Festival campaign

• Halloween campaign

• Chinese New Year campaign

• Cricket

• Tour of Britain


