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Manchester

One of Europe’s fastest growing cities, Manchester continues to lead
the way in catering for an increasing metropolitan population.

2020 Residential & office growth in central area
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Over 12,000 residential units under construction across 43 developments

Last year 3619 units complete, a record. City target around 3200 a year.
Residential led regeneration of neighbourhoods e.g. Ancoats

14 office developments totalling over 2 million sg. ft. under construction.
40% let. Has potential to create 15,500 FTE jobs.

1.28 million sq. ft. of education and research space under construction.
Manchester has greatest concentration of e-commerce start ups in UK
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Infrastructure and hotels
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Metrolink expansion continues, new £350m Trafford line due to open from
April 2020 ahead of schedule. Metrolink now 44 million journeys year

Manchester Airport £1bn expansion programme. with first phase terminal 2
extension opening July 2020. Programme to complete 2024 with projected
annual passenger numbers of 35 million (up from 28m in 2017)

3000 new hotel rooms opened since 2014.
2019 saw 334 new beds across 3 new hotels. 8 new hotels will open in 2020

Around 2500 hotel rooms are still under construction. By 2023, will be 28
new hotels in region with nearly 15,000 rooms available.

This is a 50% increase in 5 years
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Greater Manchester

2040 Transport
Strategy

www.tfgm.com/2040

Manchester BID

In the next five years, we are committed to delivering...

These interventions have significant funding allocated and the case for change has been demonstrated,
gh final case app may still be needed.

Subject to business case approval

B6226 parallel
walking and cycling
Manchester-Preston quiet route
electrification
- 1
Standish Mineral Line
enhancement "\\Bﬂ;&m

Victorla Street/Warrington Road
Junction improvements

M62 J20~J25
Q Smart Motorway
% - !
Rochdale M62

New aad upgraded Castieton local
crossing points and centre corridor
Junctions in Bury .
South Heywood
Link Road

Calder Valley Line

Metrolink capacity O i} improvements
(Bury - Altrincham) ;
oo -

Mills Hill
station

upgrade I
> ) Trans-Pennine Route
Oldham foot/cycle upgrade to Leeds
SR Dridge refurbishments
brisrlomitgeg
k- Ashton-
®

City Centre Salford
Improvement:
New Bailey

Salford Central
station upgrade

Tameside active
neighbourhoods

M58/M6 . Wigan -
interchange l N
upgrade EA
s Network-wide
rail service
A49 Link Road improvements
' > Swinton Greenway
\ and Monton walking
M6 J21A-J26 - and cycling network
Smart Motorway \ :
d » x
Metrolink J -

B Quality Bus Transit and bus network improvements
. Railinfrastructure improvements
[ Rail service improvements

M62 )10~)12

Smart Motorway ﬁ

. Walking and cycling routes (Mayor’s Challenge Fund)
Motorway improvements

. New highway links associated with new developments

B other new highway links

[ Local road network improvements

. Town centre improvements, including interchanges and public realm

Other strategic interventions not shown on the map:

* Development of a Clean Air Plan

* Impl of the Cong Deal

* Minor walking and cycling improvements Including crossing points and junction upgrades
(Mayor’s Challenge Fund tranches 1and 2)

« Further tranches of the Mayor’s Challenge Fund for walking and cycling

+ Additional Metrolink vehicles (27 new trams) and associated infrastructure

* Metrolink service and ticketing enhancements

* Mobllity Hubs/Park & Ride upgrades

+ Station accessibility improvements

« Implementation of the GM Freight and Logistics Strategy

« Electric vehicle charging network

~ Existing land supply growth areas

Metrolink L .

Mottram Moor
and AS7(T) to AS7
Link Roads

Talbot Road Castlefield
rall corridor

Improvements

Tameside active
neighbourhoods

Moz

UL AL LTI .
o Manchester - Chorlton
cycleway

Brinnington ~ Stockport
town centre link

Network-wide
rail service
(Bury = Altrincham) improvements
Altrincham Ed
£
NEy

M56 J6-18
Smart Motorway
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Manchester BID

Travel Advice 2020

Events and highway improvements in Greater Manchester

Improve your journey
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Promoting Greater
Manchester on the
national and
international stage
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Marketing Manchester

DMO overview

To market Greater Manchester to visitors

To promote Greater Manchester as a place to invest, do
business, live and study
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International
Markets

Prime markets

USA

China

Furope (DE, FR, NL, ES IT)
GCC

India

Opportunity Markets
Australia
Japan




MM Performance Highlights 18/19

DOMESTIC
CAMPAIGNS

£27m GCC India

INTERNATIONAL
CAMPAIGNS

£19m £5.8m

additional visitor spend

30.5m

consumers reached CHINA Europe USA

£5.7m £319m £1.6m

campaign campaign campaign

15m reach 33mreach 190m reach

MANCHESTER IN THE MEDIA
215 11billion 1,207

TRAVEL TRADE

fﬂ\ 21,607 ]
total figures
for travel trade

l engagement R

|

BUSINESS TOURISM DIGITAL

Experience campaign 0 0 0
England campaign  §3m reach Yl \7

2.9m

visitors

3,202

pages published annually

VISITMANCHESTER.COM

Social Media
7267k 96k =535k

Twitter Facebook Instagram
followers likes followers

SECTOR

4,520

JoDS e

Q
in S
4537 15Im

O 44%




Marketing Plan & Partners 19/20

Europe
GMCA, II\3/I|IS, TFGM, Ctrip/Trip.com Virgin Atlantic Make My Trip Ryanair Wego & Taste of Dubai
Year round August-Jan May — October Jan-March Feb - March March
Uanri]ﬁ';ZIaebYZese;(ngds Heritage & Shopping Advegtlftrjr,eF&D, Sport, Heritage Culture, Sport Shopping, F&D
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marketing NVG

ManCheSter & Company

nycgo.com

Insight and Intelligence
City Media Exchange
Press & PR

Connections & Collaboration



MANGHESTER.. MANGHESTER...
AGITYTHAT AGITY THAT
THINKS A

TABLE IS FOR

DANGING ON

Your long weekend is calling. . Your long weekend is caIIing.;@f-}
Fly nonstop to Manchester, Fly nonstop to Manchester,
England with Virgin Atlanticy England with Virgin Atlantic.

manchestertrip.uk _ manchestertrip.uk

GREAT v&mh tet virginafianic” GREN visitManchester virginaiantic”
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Digital Campaigns - 1
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King Street Festival

66,313 page views

1.65million paid digital impressions
33,500 clicks to King Street Festival portal
128,608 organic social media impressions
Email newsletter to +16,000 recipients
150,000 organic social media impressions

Email newsletter to +17,000 recipients
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Digital Campaigns -2

« Halloween in the City

202,313 page views

2.9million paid digital impressions

55,00 clicks to Halloween in the City portal
150,000 organic social media impressions

Email newsletter to +17,000 recipients
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Chinese New Year

« 174,114 page views

* 1.5 million impressions, driving 53,000 clicks to
the Chinese New Year portal

« 105,000 organic social media impressions,
including posts on WeChat and Weibo

* Over 17,500 emails delivered with Chinese
New Year messaging
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Coming up... RHS Bridgewater

Opening July 2020
Largest garden project in Europe

156 Acre Worsley New Hall Estate
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Coming up... Manchester Pass

Official Sightseeing Pass for Manchester .
Digital product :
Available for 1, 2 or 3 days

Visit 40+ attractions, restaurants and places of interest

The pass includes public transport with selected travel
providers

Cost-effective and convenient
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Coming up... Science and Industry Museum

Full redevelopment of the museum, including;
» Grade | listed railway station site
» New exhibitions gallery opening autumn 2020

» Also home to “Baby” — the world’s first stored-
program computer

July 2020 — exhibition of the museum’s significant
Factory Record collection, marking 40 years of the
label.




Vi
Coming up... Hotels

Hotel Brooklyn Hampton by Hilton

» Opening spring 2020 *  Opening spring 2020
* 189 stylish bedrooms e 221 bedrooms

Rooftop bar — Brooklyn
heights


https://www.google.com/url?sa=i&url=https://www.hilton.com/en/hotels/mannqhx-hampton-manchester-northern-quarter/&psig=AOvVaw0zI0g5xIJ7PDfAz8Rq-OpL&ust=1580900213049000&source=images&cd=vfe&ved=0CAIQjRxqFwoTCKi896_et-cCFQAAAAAdAAAAABAD

Thank you

Tim Manley - tim.manley@marketingmanchester.com
Kate Trasler - kate.trasler@marketingmanchester.com
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Manchester’s

KING STREET
FESTIVAL

2019
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Purpose of Events

After 7 years, the BID has delivered 31 events in
the city centre making and is recognised as a
leading organisation for event delivery

Increase footfall, dwelling and repeat visits
especially during the quieter retail periods and
collaborate with high profile events

We strive to position Manchester as a world class
city to shop, live, work and visit

Generate local, regional, national and international
PR. £22M of media generated to date via TV,
radio, newspapers and online




e MANCHESTERS FINEST

Monsters take over Manchester ahead of
Halloween

Discounts & FREE stuff! The
Ultimate Student Shopping Event

fovE < o is BACK this week!
0
o

Gel up to 50% OFF loads of brands inchiting, Harvey
Nichols, Topehop, Apple and even 98p burritos.

MCR

STUDENT
SOCIA

This Tussday 24th Seplember toos the wicome setum of

'V - 0
Manchester's Student Sockal, an evert taking ploace throughou e MéhCheSter Prldez 9 runs
e R uhtfillMonday, August26

them.

Huge monsters are have taken over some of Manche,

Culture Lifestyle

wd landmark bl

ugh the city centre,

You can spot them at locations across the City |
of Fraser, The Printworks, Depot at Mayfield, Royal Exchan

INNSIDE by Melia and Native at Ducie Street Warehouse
@ Manchester ~ APP

Ok

o)

)

Daily
Telegraph

News & Comment  Property ThingsTo Do Bestof MCR  Sody Contidentio

p Best photographs of the day 3 -
2" 88 Rescue teams and a giant

= L]

Inflation shock Riggers check one of several inflatable monsters created | g
Luker and Pedro Estrellas for the third annual Hallowe'en celebrations rux

Business Improvement District, at Ducie Street Warehouse in the city. Chinese New Year parade in Manchester:

S—— - ” -

® v/ o6

culturehosts Manchester &,em«ﬂ.\
A
King Street Festival returns this

creativetourist. o o X 26-29 Oct
- Twmem  road closures, and bus diversions MCR Student Social i L woskend
King Street Festival - . e - — . PHOYE g e S

lan Jones, Food and Drink Editor

n ° ¥ m m Saffron Otter
_

L
D, 1».

e
This Morniny
after mum d
how to makq
£5

Live music, cocktail trails, lawn games...and that's just for
starters

© Marker Street, Manchester
24th September 19
12:00pm — 8:00pm

A number of roads will be Cased to make
Chinese New Year g (e &

Manchester city centre stores and restaurants will
be welcoming new and returning students to the

t¥3 Rr2yes
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2020/21 Events Calendar

MCR Student Social: 30t April

King Street Festival & Manchester Flower
Show: 6™ and 7" June

Manchester Pride: 28" — 31st August
MCR Student Social: 29" September
Halloween in the City: 315t Oct — 15 Nov

Chinese New Year: 2021
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!’M(:R Student Social:
30“‘ April 29t"September

Il
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WHY STUDENTS? !

v' 100,000 + students
6,000 + International
students

v' Future work force

v Future shoppers




v" One of the biggest
student retail events In

the UK
v 150 participating retailers
per event in 2019
v Live music, brand
activations, special events




THE STATS

APRIL 2019 SEPTEMBER 2019

Footfall Footfall

45,471 - 63,138 -

VIews article views

campaign reach

of students rated . 1000 . .
0 the event good Unique engagements with Chinese
0 or excellent Students

120,000 1,757,225 23.8m
online article s dia Online press




King Street Festival
&

Manchester Flower Sh

[}5 AR b 3 -“ Q\w 3 » .«j

Manchester’s heritage shopping
destination

v' Aims to profile the street as a luxury
destination

v Attracts an extra 20,000 extra to
the area

v +65% footfall uplift on a standard,

non-event weekend




v' 50,000 people enjoyed
the festivities over the
weekend in 2019

v’ £242,000 AVE of local,
regional and national
press coverage in
2019

D
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Manchester Pride: 28t - 31% August ¥ One of the most
— V7 e S & = celebrated
| Y, s worldwide

<~:Iﬂh 4
Vs v' 57,000 attended the
Festival 2019
v 250,000 came to

watch the parade



v" Around 30 retailers directly
fundraised and or joined in the
Pride Parade. This involved

hundreds of staff

v' Around a third of BID retailers
(c.100) retailers displayed
Pride rainbows

W The BID dressed Market Street for

the occasion
v King Street was also decorated by
the Property Owners DTZ

v Around 700,000 people were
shopping in the city centre
during the Pride week

v' Manchester Arndale also joined in
with themed decorations and a
fundraising activity.
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1= £1.2M PR generated
\i5E Local, regional and national onli
1= ocal, regional and national online,

1 1 print and broadcast coverage; The

Telegraph, Independent, | Paper,
Evening Standard, Daily Mirror,
Metro,



v Extra +40,000
people each year

v Encourage early
Christmas

shopping
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" celebration in the UK
Part of our city
High footfall driver
Generates 1M+ in
media every year
Chinese tourist +
students




Chinese New Year 2020

&

£1,310,000

Press Value (AVE)

+174,000

Website Views

ﬁ 862,000 wwwv\/

122 Pieces of Coverage Organic Social Media Reach

. +1.8 million -
&=,
9

. Paid Digital Impressions — <>

| ;—‘

‘__) S——

CCC —
. V -

S ] S ]

V \—/

Event Visitors i ! Marketing Campaign Value

200,000 +£130,000
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KEY PARTNERSHIPS:
v TFGM
v' Marketing Manchester
v" Visit Manchester
v' Manchester City
Councill
v" Manchester China
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MANCHESTER |

BID Operational Support City Forums and Business Crime
| Lobbying Reduction

Business Briefings City Intelligence
and Training &
Mystery Shopping

cityco

We offer a

wide range of
business I
services... Public Events * /? ﬁ b

Business Promotion




A

City Hosts

City Hosts funded & employed by the BID

3 services

I ..
MC'R Visitor Welcome

I®  Business Visiting
MCR

P%CQR Environmental & Operational Reporting
(Manchester Council with BID Operations support)



BID Operational Issues & Support

Flytipping

- \‘ =

Abandoned Anti-Social Human waste Needles Squatting
items Behaviour



BID Deep Cleaning

BID funds an additional clean of the shopping
district every January (post Christmas Markets) :
In 2020 E =
+ The BID cleaned 21,000 square metres g
*  We removed approx. 700,000 pieces of ‘_
chewing gum from the streets of | ol ' e
Manchester
(I
I
> W -.4 e

]

L
A s

silbsed

L
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Manchester BID
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Representing You

CityCo & BID have an influential role in helping to
lobby local government authorities, transport
organisations and other public agencies

First Thursdays (of every month)

We run a whole series of working forums to
discuss & help resolve area-specific issues

Also represent businesses at multi-agency
committees attended by partners including
Manchester City Council and Greater
Manchester Police




cityco

MANCHESTE
CITY COUNCIL

GREATER MANCHESTER

@ w
NPCC BOLICE &

E National Police Chiefs’ Council

Salford City Council

GREATER MANCHESTE e e
FIRE AND RESCUE SERVICIEI Policing -
NorthWest CTU [} (0P Commurmsansint
C Growth
NetworkRail AR ,

4

MANCHESTER
ENDING

HOMELESSNESS

Sy
[nm 1
\ /

IMANCHESTER BHSINE V \&2,
C F CONTINUITY FORUM INHS|

creative @

england

Institute of
\Fundraising

WHA

KloM | o\ 24
Manchester 3 v, g

association of town & city management

LGBT

foundation




What could’ * )
* your money.
become if you

gave differently
to people on
the street?

Donate online now

BigChangeMCR.co.uk

I/"G'.HEE;;\
{ NOMELESSNESS

N2

Manchester BID

Addressing homelessness

BigChangeMCR

Manchester ending homelessness

W Emengency Advice

9 Find Help

Web links

felp - Find outl what you can do

e - Donaks 1o he Bey Changs Furd

s = Wi U Lttt s

"

WwWWw.streetsupport.net



Manchester Festive Offer
Review for 2020 (BID & MCC)

Consultant Appointed

Christmas Markets, Family
Attractions, Lights switch-on, New
Years Eve

‘Hub’ location change required due
to Town Hall works 2020-2024

‘Quality’ and themed zones?
Manchester?
Performance?



Manchester BID

CIST | £22M | 900M

k¥ manchesterbid.com




