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Welcome to Where to 
Go Manchester:
A Historic Guide

This Where to Go 
Manchester guide is the 
second in a series of 
high quality books 
published by 
Manchester’s Business 
Improvement District
that presents visitors 
with the very best 
things to do and see in 
city centre Manchester.

A Historic Guide

*Images are from the previous guide book

http://www.manchesterbid.com/


Guidebook Aims
An Opportunity

Reach
High-spending, highly-discerning consumers
Encourage
A higher engagement with the heart of the city 
and associated brands
Persuade
People to stay longer, come back often and 
share their love of city centre Manchester
Position
Manchester as it is: the North’s most desirable, 
stylish and independently minded city
Promote
The uniqueness of the heart of Manchester: it’s 
depth and diversity, culture and authenticity
Spark
Curiosity and desire in the city as a cutting-edge 
fashion and leisure destination

*Images are from the previous guide book



Author & Content

An insider guidebook to the historical heart of the city, written 
by Manchester historian, journalist and tour guide Jonathan 
Schofield and produced by former Time Out and Creative 
Tourist Editor, Susie Stubbs.

Taking in the district from King Street to Cross Street St, Ann’s 
Square, Deansgate, Exchange Square, The Cathedral Quarter. 

*Images are from the previous guide book

http://www.jonathanschofieldtours.com/


Inside Pages

Complete with a beautifully illustrated 
walking map, the book will be sectioned by 
street area taking the reader from King 
Street to the Cathedral and will include:

• Fascinating local and geographical facts, 
anecdotes and stories

• Heritage and architectural sights and 
points of interest

• Mini shop, eat, do, stay highlights and 
directories 

• Stunning photography 

The guide will look at the current use of 
historic buildings and will promote not just 
the buildings themselves, but the 
businesses housed within.

*Images are from the previous guide book



Audience

• ABC1 shoppers, culture 

vultures, families, leisure 

and business city visitors 

with propensity to seek out 

interesting experiences and 

spend on luxury brands 

• Heart of Manchester retail, 

F&B and leisure businesses 
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Format

• 48 pages

• Pocket-sized A6 book 
(170mm x 110m) 

• Contemporary, refined piece 
of print, a keepsake, 
designed by Manchester 
agency Modern Designers

• Printed on fine paper stock 

with matt laminated cover

*Page example from the previous guide book



Distribution

• 10,000 free copies distributed across the city centre in 
June 2017 leading to an anticipated total readership of 
40,000 and a shelf life of two years

• Circulated to selected city centre hotels and their 
concierges, premium shops, cafes and restaurants 
along the walking route, at summer VIP shopping 
events and Personal Shopping receptions of the city’s 
boutiques and department stores

• An autumn distribution of up to 10,000 copies circulated 
as above and at the Conservative Party Conference 

• Copies given away in customer goodie bags at The 
King Street Festival, a celebration of Manchester’s 
famous premium shopping destination and its luxury 
brands over the weekend of 3rd and 4th June 

• The inaugural 2016 King Street Festival saw a footfall 
rise of +64% and attracted £87,000 AVE of press 
coverage. See the photos here 

*Images are from the previous guide book

https://cityco.com/event/king-street-festival/
https://www.flickr.com/photos/citycomanchesteropencity/sets/72157666616923433


Marketing

• Online ‘shop window’ showcasing the guidebook at 
wheretogomanchester.co.uk

• Social media campaign #wheretogomcr
• Promotion on visitmanchester.com and 

creativetourist.com
• E-shots, social and online presence through The King 

Street Festival marketing campaign
• Promotion at The King Street Festival retailer launch 

event on Saturday 3rd June 
• Targeted consumer and trade PR campaign
• Associated promotion through retailers and venues
• Promotion by Manchester BID’s team of City Hosts –

the city’s on-street customer service team in 
Manchester’s retail district 

*Images are from the previous guide book

http://www.wheretogomanchester.co.uk/
http://www.visitmanchester.com/
http://www.creativetourist.com/
http://www.kingstreetfestival.com/
https://cityco.com/manchester-bid/service-category/city-hosts/


Advertising Opportunities

Suited for:

• Attractions, leisure offers or businesses 
that have served the city over a sustained 
period

• Hotels, bars, restaurants, shops or 
attractions that are based in historic 
buildings

• Property developments or office 
refurbishments that show sensitive 
treatment of historic buildings

• Businesses based on or around any of the 
streets that the guide focuses on

• Businesses that are passionate about the 
city’s historic core

*Images are from the previous guide book



Headline Sponsorship

Naming rights to the guide 
including the brand name on 
the front of the guide.

Cost: £8000 + VAT*

Inside Front or Inside Back 
Cover

A unique opportunity to gain 
major prominence in the 
guide.

Cost: £1250 + VAT per page*

*CityCo members will receive 
a 10% discount on this price

*Images are from the previous guide book



Full Page and Half Page 
adverts

This will be placed in a 
relevant location by our 
editorial team.

Cost: 

£600 + VAT for a full page*
£400 + VAT for a half page*

*CityCo members will receive 
a 10% discount on this price

*Adverts are from the previous guide book



Ad format required

A maximum of 12 adverts 
will be available with sign-up 
anticipated to be rapid based 
on the last guide that was 
produced in 2013.

Ad Specs
Technical information will be 
supplied upon booking.

Booking Deadline
Monday 24th April

Deadline for artwork
Monday 1st May



Contact

For more information or to place an advert, please contact 
Fran Burgess.

Fran.burgess@cityco.com

07496 605573

mailto:Fran.burgess@cityco.com

